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Editorial Index Volume 16, January — December, 1968 


B Book Review 


O Film Review 


ADVERTISING 


BAdvertising by Maurice I. Mandell — 
Nov. 70 
How to use ingenuity to break into a 
tight market (Cluny Scotch) by Rob- 
ert Bainton — Oct. 68 

@The mad old ads by Dick Sutphen — 
March 68 

@The permissible lie: the inside truth 
about advertising by Samm Sinclair 
Baker — Oct. 80 

BStrategy in advertising by Leo Bo- 
gart — Jan. 65 

OA turn is born, 14 min. color m.p., 
_— by Summit Films — Sept. 


ADVERTISING, INTERNATIONAL 


Packaging for overseas markets by 
Peter McDonald — Jan. 30 

Sales promotion on the international 
scene — July 37 

Talk their language when you sell 
overseas by Margaret Reynolds — 
Feb. 9 


ADVERTISING LAW 


How strong is a guarantee by Albert 
W. Gray — June 27 

@The thumb on the scale, or the su- 
permarket shell game by A. Q. Mow- 
bray — March 67 
What do the courts say about prod- 
uct labels and liability? by Albert W. 
Gray — Oct. 49 
What protection does your advertis- 
ing art have? by Albert W. Gray — 
— Feb. 36 
What sales promotion can expect 
from Washington — and vice versa 
by Stanley Cohen — July 23 


AGENCY OPERATIONS 


OThe darkening forest. 7 min. b.w. m.p. 
produced by Gemini Films — July 59 
The role of the agency in sales pro- 
motion — July 34 
Should you set your own type? by 
Ted Berndt — April 61 


ANNIVERSARIES 


How to handle a 100th birthday 
(Masland & Sons) by Etna M. Kelley 
— Jan. 36 


APPLIANCES 


Sell the dealer — he'll sell the prod- 
uct (Culligan) by Ken Edwards — 
April 10 


ART 


British underground posters may 


~~ the ‘a. by Margaret Reynolds 

— Jan. 
Corporate identity through corporate 
design (Mister Donut) by Robert Dan- 
ziger — June 36 

Footnotes and headlines by Sister 
Corita — June 65 
History lends prestige to a standard 
— (Celotex) by P, K. Thomajan 
— Oct. 
How an imaginary girl became a 
company’s chief salesman (American 
Olean Tile Co.) by Louis Methfessel 
— Aug. 41 

@lllustrators 1967-68, edited by Gerald 
McConnell — Sept. 82 

@Methuen handbook of colour by A. 
ee and J. H. Wanscher — Jan. 


When — and how — should a com- 
pany support fine art (American Cy- 
anomid) by Tom Bross — March 41 


AUDIO-VISUAL 


Building a promotion around a child 
is worth its problems (King Fluff) by 
Mildred W. Tyson — Aug. 38 
Displays and films at Hemisfair by 
Robert B. Konikow — Aug. 40 
Displays and films sell an intangi- 
ble service (Northwestern Bell Tele- 
phone) by Ken Berglund — Oct. 42 
The filmstrip is the message by How- 
ard Turner — Jan. 48b 

Getting through to sales reps without 
taking their time (Palmer-Shile Co.) 
by Gaspere Barbara — Jan. 50 
Holograms: new kind of 3-D pictures 
by Paul Sampson — March 32 

How to make filmstrips out of movies 
by Selwyn Robbins — April 64 

How to talk to your field staff (West- 
ers by G. D. Waldorf — Feb. 


The jobs that film can do by Clarence 
A. McCarthy — Feb. 49 


OThe name of the game is living, 10 


min. color m.p. produced by The 
Communications Corp. — June 67 
Videotape takes the show to the 
prospects (Balderson) by Jack Mur- 
phy — March 46 

Which audio-visual technique is the 
right one for you? by Jack Behrend 
— May 28 

Why a franchise sales organization 
set up its own closed circuit network 
by Peter J. Gorman — Sept. 49 


AUTOMOTIVE 


OThe answer is clear, 14 min. color 


m.p., produced by CRS Productions 
for Detroit Diesel Engine Div. of Gen- 
eral Motors Corp. — April 77 


OThe carmakers, 28 min. color mp. 


produced by Marathon International 
Productions Inc. — Nov. 72 


OFrom Athens with love, 15 min. color 


filmstrip, produced by R. W. Sigman 
Productions — July 60 

Reaching the sports car world with 
a new automobile (American Motors) 
by R. W. McNealy — Nov. 11 


OSee what the boys in the back room 
will have, 22 min. color m.p. pro- 
duced by Academy Film Productions 
— May 66 
Two-way radio makes a show run 
smooth (Chrysler) — Sept. 38 
Videotape takes the show to the pros- 
pects (Balderson) by Jack Murphy 
— March 46 
When you sell the premium, don’t 
throw the product away (Penray) by 
Robert B. Latousek — Dec. 33 


BANKS 


How to promote between moves by 
George E. Toles — Sept. 62 
Promotion ideas from Florida banks 
by Paul Einstein — Feb. 32 

What it takes to change a 4l-year- 
old name (Fidelity Bank) by Allen 
Sommers — Jan. 32b 


BEER & LIQUOR 


QOHere’s how, (Heublein Inc.) 20 min. 
color m.p. produced by Visualscope 
Inc. — Jan. 66 
How to use ingenuity to break into a 
tight market (Cluny Scotch) by 
Robert Bainton — Oct. 68 
Key Club: flexible, high level promo- 
tion (Busch Bavarian Beer) by Don- 
ald W. Sparks — Feb. 56 

OThe power to penetrate, 20 min. color 
m.p. produced by Presentation Cen- 
ter for Look Magazine — April 77 
Promotion builds a brand (San Mi- 
guel Beer) by Kenneth R. MacDonald 
— Dec. 44 
Support for a hobby builds product 
support (Wild Turkey) by Kenneth G. 
Peters — March 16 


BINDING 


Do-it-yourself plastic binding en- 
hances sales literature (Playboy) by 
Robert H. Sanders — Dec, 14 


BOOK REVIEWS 


Advertising by Maurice I. Mandell 
— Nov. 70 

The advertising budget: preparation, 
administration and control by Rich- 
ard J. Kelly — April 76 

The arithmetic of sales management 
by Fred M. Truett — April 76 

An atlas of typeforms by James Sut- 
ton and Alan Bartram — Nov. 70 
Automatic typographic-quality type- 
setting techniques: a state-of-the-art 
revue by Mary Elizabeth Stevens & 
John L. Little — July 58 

Corporate design programs by Olle 
Eksell — May 64 

The concept headline helper com- 
piled by Bob Sutphen — Aug. 63 
Design coordination and the corpo- 
rate image by F.H.K. Henrion & Alan 
Parkin — Mary 64 

The design of advertising by Roy 
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Paul Nelson — May 65 

Display and exhibit handbook by 
William Hayett — March 68 

Graphic design and reproduction 
techniques by Peter Croy — Aug. 63 
Guide to packaging law by the ed- 
itors of Modern Packaging Encyclo- 
pedia — Jan. 65 

Footnotes and headlines by Sister 
Corita — June 65 

For executives only — July 58 

From peddlers to merchant princes 
by Penrose Scull with Prescott C. 
Fuller — Aug. 63 

Graphis annual 67/68 by Walter 
Herdeg — May 64 

Halftone reproduction guide by Har- 
vey Sternbach and Anthony J. Teano 
— Feb. 68 

Handbook of article writing by 
Frank A. Dickson — June 66 

The home office guide by Leon Hen- 
ry Jr. — June 66 

How to take the fits out of copy-fit- 
ting — March 68d 

Illustrators 1967-68 edited by Gerald 
McConnell — Sept. 82 
International poster annual: 
by Arthur Niggli — March 67 
Keeping old products new by Peter 
Hilton — Sept. 83 

The mad old ads by Dick Sutphen — 
— March 68 

Management and Machiavelli by An- 
tony Jay — June 65 

Marketing guide to the packaging in- 
dustries, ed. by Patricia Noble — 
Dec. 62 

Methuen handbook of colour by A. 
we and J. H. Wancher — Jan. 


13 ed. 


Modern —e 1967-68 by Felix 

Gluck — July 5 

Modern aaliinene for conducting ef- 

fective meetings by Merrill De Voe — 

Sept. 82 

The new handbook of sales training 

edited by Robert F. Vizza — April 76 

Packaging is marketing by Leonard 

M. Guss — Oct. 80 

Paper, the fifth wonder by J. H. Ains- 

worth — Nov. 70 

The permissible lie: the inside truth 

about advertising by Sam Sinclair 

Baker — Oct. 80 

Photographis 67/68 by Walter Herdeg 

The Penrose annual 1968 ed. by Her- 

bert Spencer — Sept. 82 

Plotting marketing strategy by Lee 

Adler — July 59 

Practical public relations for the busi- 

nessman by William E. Farley — 
ept. 82 

Profitable public relations by A. R. 

Roalman — Sept. 82 

Public relations by Bertrand R. Can- 

field — Sept. 82 

Radio broadcasting by Robert L. 

Hilliard — Feb. 68 


Readings in marketing: the qualita- 
tive and quantitative areas edited 
by Philip R. Cateora & Lee Richard- 
son — April 76 

Readings in marketing research ed- 
ited by Keith K. Cox — April 76 
Secrets of marketing success by 
Louis Cheskin — March 67 

Seven glorious days, seven fun-filled 
nights, by Charles Sopkin — Dec. 62 
Shops and showrooms; an interna- 
tional survey by Karl Kasper — Feb 
68 

The story of the metal tube — Dec. 62 
Strategy in advertising by Leo Bo- 
gart — Jan. 65 

Tale of the blue horse and other 
million dollar adventures by Stanley 
Arnold — June 65 

The technique of the motion picture 
camera by H. Mario Raimondo Souto 
— March 67 

The thumb on the scale, or the su- 
permarket shell game by A. Q. Mow- 
bray — March 67 


BUILDING PRODUCTS 


Demonstrations at the retail level 
can develop major consumer interest 
by Dean L. Kroft — Feb. 23 
Getting pictures the hard way (Joy 
Mariufacturing Co.) — Feb. 52 
Give your displays more impact by 
backing them with a mystery shop- 
per (Armstrong) by D. W. Kuhn — 
Nov. 54 
History lends prestige to a standard 
product (Celotex) by P. K. Thomajan 
— Oct. 45 
How an imaginary girl became a 
company's chief salesman (Ameri- 
can Olean Tile Co.) by Louis Meth- 
fessel — Aug. 41 

Olt’s a snap, 7 min. color m.p. pro- 
duced by Ajax Hardware Corp. — 
Sept. 83 

OThe name of the game is living, 10 
min. color m.p. produced by the Com- 
munications Corp. — June 67 
Using an old technique for glamor- 
ous printing (Sono- “es 7 Ken- 
neth R. MacCowan — Oct. 5 
When consumer type a fit 
industrial products by Franklin R. 
Winert — April 15 


BUSINESS GIFTS 


What to give for Christmas — Oct. 
15 


BUSINESS EQUIPMENT 


OBest for beginners 10 min. color m.p., 
produced by Peckham Productions — 
June 67 


This index lists all feature articles, book reviews and film reviews 
which appeared in the 1968 issues of Advertising & Sales Promo- 
tion. Xerox copies of articles are available at a service charge of 
$1 per article. If a reprint is available at a lower cost, it will auto- 
matically be sent and credit issued for the difference. Payment 
must accompany all orders of $2 or less. Microfilm editions of ail 
volumes of AUSP and Advertising Requirements, our former 
title, are available directly from University Microfilms, Ann 
Arbor, Michigan, to whom inquiries should be sent. 
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OA computer glossary, 10 min. color 
m.p. produced by Charles and Ray 
Eames with Glen Fleck for IBM — 
Oct. 82 
Computers can help you pinpoint 
new markets by Norman J. Suslock 
— April 12 
How the computer can be used as a 
sales promotion tool (Honeywell) by 
Mario P. Santrizos — July 39 


CATALOGS 


Catalog pages double as order 
forms by Robert D. Buchman — May 
35 


CHEMICALS & 
PHARMACEUTICALS 


Executive Tinkertoys help exhibit 
planning by J. R. Hustedt — Aug. 31 
How display helped unify a line 
(Seaboard Industries Inc.) by Mike 
Halpern — Sept. 41 
How to re-introduce a new product 
(Barnes-Hind Pharmaceuticals) by 
Richard G. Rogers — Feb. 42 

OUnit dose packaging 22 min. color 
m.p. produced by the University of 
Iowa College of Pharmacy — June 
67 
Using the light touch in industrial 
direct mail (Pfizer) by P. K. Thoma- 
jan — March 56 


CONTESTS 


Games, fun and fortune (Cities Serv- 
ice) by George Schroeder — June 15 
How a game is run (Humble Oil & 
Refining Co.) by Samuel E. Charl- 
ton — Sept. 25 

How to keep a contest fair (St. Re- 
gis) by Fred B. Hohenhorst — Oct. 
65 


CONVENTIONS 
1600 to Hawaii (Frigidaire) by Rob- 
ert B. Konikow — March 1] 
COPYWRITING 
@The concept headline helper com- 
piled by Bob Sutphen — Aug. 63 
CREATIVITY 


OWhy man creates, 25 min. color m.p. 
produced by Saul Bass & Associates 
for Kaiser Aluminum & Chemical 
Corp. — Dec. 61 


CUSTOMER RELATIONS 
Saying goodbye with a smile by 
Joseph L. Lantz — Aug. 49 

DESIGN 


The anatomy of a new trademark 
~ by Robert W. Sarnoff — July 


BWCorporate design programs by Olle 





Eskell — May 64 

Corporate identity through corporate 
design (Mister Donut) by Robert 
Danziger — June 36 

BDesign coordination and the corpo- 
rate image by F. H. K. Henrion & 
Alan Parkin — May 64 

@The design of advertising by Roy 
Paul Nelson — May 65 

The development of a logo (Miami 
Philharmonic) by Peter Evans — 
Oct. 47 

Directory redesign serves marketing 
= by Lionel L. Fisher — March 
How to design around cold type by 
Philip Brady — Sept. 62 
BInternational poster annual: 13 ed. 
by Arthur Niggli — March 67 
Letterheads of the year: 1968 by Rob- 
ert B. Konikow — Sept. 17 
Look-and-study before you design 
by Bob Westerberg — Feb. 41 
Old-fashioned letterheads can be up- 
_— by Paul J. Sampson — Jan. 
Planning can get your ad better po- 
sition by Bob Westenberg — Oct. 55 
Square promotion — Sept. 52b 
Squares that swing by Paul J. Samp- 
son — May 37 

When posters get political by James 
Barry — May 24 


DIRECT MAIL 


About flops, humor, and costs by 
Shell Alpert — Dec. 40 

Computers can help you pinpoint 
new markets by Norman J. Suslock 
— April 12 

Direct mail appeals need not be 
changed (Alexander Hamilton Insti- 
tute) by James M. Jenks — Oct. 56 
A dual promotion that totalled more 
than the sum of its parts by J. R. 
Livingstone — Nov. 47 

Getting through to sales reps with- 
out taking their time (Palmer-Shile 
Co.) by Gaspere Barbara — Jan. 50 
History lends prestige to a standard 
= (Celotex) by P. K. Thomajan 
— Oct. 

How much is your customer list 
worth? by Shell Alpert — Aug. 46 
How to promote between moves by 
George E. Toles — Sept. 62 

How to waste your direct mail by 
John M. Trytten — Oct. 60 

How to write letters when you're on 
the road by George Harry — May 33 
Inserting “direct mail” pieces in 
ne by Joseph Furth — June 
4 

Let's strip the mystery from the com- 
puter letter by Richard P. Trenbeth 
— Dec. 29 

Make your direct mail meaningful by 
John Warren — June 42 

Post office changes are coming, but 
what will they be? by Stanley E. 
Cohen — Sept. 58 

Stamps and sales promotion (West- 
inghouse Credit Corp.) by Stanley 
Litts — March 49 

Support an incentive program with 
specialties and mail (Sealy Co.) by 
Bernard J, Pilchen — Aug. 20 

Trade character rescues new prod- 
uct via direct mail (Jeno’s Inc.) by 
Harry Barton — Feb. 16 

Using the light touch in industrial 
direct mail (Pfizer) by P. K. Thoma- 
jan — March 56 

What’s your problem in direct mail 
by Shell Alpert — Feb. 37; April 54; 


July 40; Sept. 54 
The year's best direct mail: 1968 by 
Robert B. Konikow — Dec. 15 


DISPLAYS 


Display can learn from the past by 
John C. Vitale — Jan. 34 


BDisplay & exhibit handbook by Wil- 


liam Hayett — March 68 

Displays and films at HemisFair by 
Robert B. Konikow — Aug. 40 

Give your displays more impact by 
backing them with a mystery shop- 
per (Armstrong) by D. W. Kuhn — 
Nov. 54 

Let your windows do your selling 
(Eastman Kodak) by Donald A. 
Elmslie — Nov. 45 

Paper as a display tool — March 22 


WShops and showrooms: an interna- 


tional survey by Karl Kasper — Feb. 
68 

Using antique cars to build business 
by C. Michael Kotlaon — Aug. 34 
What's the best kind of store display 
material? by Harry E. Lester — Feb. 
29 


ELECTRONICS 


The anatomy of a new trademark 
(RCA) by Robert W. Sarnoff — July 
4] 


How to talk to your field staff (West- 
inghouse) by G. D. Waldorf — Feb. 
46 


OThe timeless track, 27 min. color 


m.p. produced by Bavaria-Atelier 
Gesellschaft MBH — July 59 


ENGRAVING 


OThe legend of the halftone dot, 20 


min. color m.p. produced and distrib- 
uted by 3M Co., Photographic Prod- 
ucts Div. — Dec. 61 


EXHIBITS 


Bringing your trade-show exhibits 
back home (Libbey-Owens-Ford) by 
George E. Toles — May 48b 

A checklist for exhibit planning by 
Richard L. Geer — Feb 


eb. 2 
Display & exhibit handbook by Wil- 


liam Hayett — March 68 
Displays and films at HemisFair by 


Today’s memo? I’m still trying to 
catch up with your last month’s 
memos 


Robert B. Konikow — Aug. 40 
Displays and films sell an intangible 
service (Northwestern Bell Tele- 
phone) by Ken Berglund — Oct. 42 
An early look at HemisFair ‘68 by 
Robert B. Konikow — May 9 
Executive Tinkertoys help exhibit 
planning by J. R. Hustedt — Aug. 31 
Giving a hospitality suite a look of 
its own by Kay McGillivray — Aug. 
26 


Why a company museum? (Home 
Insurance Co.) by Clarence T. Hub- 
bard — Jan. 40 


FILM REVIEWS 


The adman’s dilemma, 27 min. color 
m.p. produced by Wolper Produc- 
tions Industrial Film Div. for Foster 
& Kleiser — May 66 

The anatomy of a presentation, 35 
min. color or b.w. m.p. produced and 
distributed by Roundtables Films 
Inc. — Feb. 79 

The answer is clear, 14 min. color 
m.p. produced by CRS Productions 
for Detroit Diesel Engine Div. of 
General Motors Corp. — April 77 
Berfunkle, 10 min. color m.p. pro- 
duced by Portafilms, Drayton Plains, 
Mich. & distributed by Henk Newen- 
house Inc. — April 77 

Best for beginners, 10 min. color 
m.p., produced by Peckham Produc- 
tions — June 67 

The blimps: clearly identified flying 
objects, 15 min. color m.p. produced 
by Goodyear Tire & Rubber Co. — 
Dec. 61 

The carmakers, 28 min. color m.p. 
produced by Marathon International 
Productions Inc, — Nov. 

Channel choice, 15 min. color mp. 
sponsored by Schwerin Research 
Corp. — Nov. 72 

Checkpoint Charlie, 14 min. color 
m.p. produced by Toledo Scale Div. 
of Toledo Scale Corp. — Nov. 72 
A computer glossary, 10 min. color 
m.p. produced by Charles and Ray 
Eames with Glen Fleck for IBM — 
Oct. 82 

The darkening forest, 7 min. béw 
m.p. produced by Gemini Films — 
July 59 

Dynamics of dimension, 17 min. color 
m.p. produced by Jannes Associates 
Inc. — April 77 

Fantastic journey, 12 min. color m.p. 
produced by Moss Communications 
Inc. — May 66 

From Athens with love, 15 min. color 
filmstrip, produced by R. W. Sigman 
Productions — July 60 i 

The girl from C.LT.R.U.S., 25 min. 
color filmstrip; produced by Harris- 
Tuchman Productions Inc. — July 60 
A helping hand, 15 min. color film- 
strip, produced by Henning & Chea- 
dle for Beauty Counselors Inc. — Dec. 


Here’s how (Heublein Inc.), 20 min. 
color m.p. produced by Visualscope 
Inc. N.Y. — Jan. 66 

Hey, Media Buyer! 8 min. m.p.; pro- 
duced by Savage Friedman Inc. — 
June 67 

The hidden giant, 17 min. color film- 
strip; produced by Griswold-Eshle- 
man Co. for Penton Publishing Co. 
— Oct. 82 

Image of the future, 12 min. color 
m.p. produced by Tom Ward Films 
— May 66 

Imagination 11, 4/2 min. color mp. 
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produced by Goldsholl & Associates 
for Champion Paper — Feb. 70 
It's a snap, 7 min. color m.p, pro- 
duced by Ajax Hardware Corp. — 
Sept. 83 
The legend of the halftone dot, 20 
min. color m.p. produced and distrib- 
uted by 3M Co., Photographic Prod- 
ucts Div. — Dec, 61 
The miracle of vision, 15 min. color 
. produced by MPO Productions 
: the American Optometric Assn. 
— Nov. 72 
The name of the game is living, 10 
min. color m.p. produced by The 
Communications Corp. — June 67 
New York City — the most, 50 min. 
color m.p. produced for The New 
York Times by Spectrum Associates 
— Sept. 83 
The power to penetrate, 20 min. color 
m.p. produced by Presentation Cen- 
ter for Look magazine — April 77 
Proper print handling, 13!/. min. 
color m.p. produced by Calvin Pro- 
ductions, Kansas City, Mo., for East- 
man Kodak — Jan. 66 
The quality of the time, 20 min. 
color m.p, produced by Plaza Pro- 
ductions — Oct. 82 
See what the boys in the back room 
will have, 22 min. color m.p. pro- 
duced by Academy Film Productions 
—May 66 
The timeless track, 27 min. color 
m.p.; produced by Bavaria-Atelier 
Gesellschaft MBH — July 59 
A turn is born, 14 min. color mp. 
cane by Summit Films — Sept. 
3 
Unit dose packaging, 22 min. color 
m.p. produced by the University of 
_ College of Pharmacy — June 
We had an idea, 16 min. color mp. 
produced by Audio Productions — 
June 67 
Why man creates, 25 min. color m.p. 
produced by Saul Bass & Associates 
for Kaiser Aluminum & Chemical 
Corp. — Dec. 61 
The winners, 14 min. color m.p. pro- 
duced by Hartley Productions for 
Bates Fabrics Inc. — Feb. 69 


FILMS 


The filmstrip is the message by How- 
ard Turner — Jan. 48b 

Go to the movies for your next pro- 
— by Jack F. Brembeck — June 


How to make filmstrips out of movies 
by Selwyn Robbins — April 64 

The jobs that film can do by Clar- 
ence A. McCarthy — Feb. 49 
Shooting a film in a room too big to 
light (Sperry & Hutchinson Co.) by 
Al Jacoby — June 38 

Swimming pool sales film turns leads 
into sales (Pace Pools) by D. Allen 
Johnson — Nov. 23 


FOOD 


Don’t give up a good premium (Fri- 
to-Lay) by Edwin R. Jones — April 52 
For effective sales promotion, keep in 
touch with the market place (R. J. 
Reynolds Foods) by John Phillips — 
July 20 

OThe girl from C.LT.R.U.S., 25 min. 
color filmstrip, produced by Harris- 
Tuchman Productions Inc. — July 60 
How to make a good trademark bet- 
ter (Blue Diamond Almonds) by Rog- 
er C. Baccigaluppi — Dec. 47 


Packaging for efficiency (General 
Mills) by Kenneth R. MacDonald — 
Aug. 19 
A sales promotion campaign 
touched all bases 
— May 53 
Trade character rescues new product 
via direct mail (Jeno’s Inc.) by Harry 
Barton — Feb. 16 
Using a cookbook to broaden a mar- 
ket (No-Cal Corp.) by Milton Wolff 
— Feb. 52b 

OWe had an idea, 16 min. color m_p. 
produced by Audio Productions — 
June 67 


that 
(Bachman-Jacks) 


FURNITURE 


Support an incentive program with 
specialties and mail (Sealy Co.) by 
Bernard J. Pilchen — Aug. 2 


GAMES 


Don’t get caught in today’s sales pro- 
motion explosion by Ralph Glendin- 
ning — July 28 

How a game is run (Humble Oil & 
Refining Co.) by Samuel E. Charlton 
— Sept. 25 


GASOLINE 


How a game is run (Humble Oil & 
Refining Co.) by Samuel E. Charlton 
— Sept. 25 

Sales promotion at Cities Service by 
Robert B. Konikow — June 9ff 

SPEA Man-of-the-Year (American 
Petrofina Co.) by Betty Aulenbach 
— July 9 

Support for a hobby builds product 
support (Wild Turkey) by Kenneth 
G. Peters — March 16 

100 ways premiums can help you 
meet your objectives — Sept. 32b 
Premium preview: 1968 by Paul J. 
Sampson — April 25 

Using a cookbook to broaden a mar- 
ket (No-Cal Corp.) by Milton Wolff 
— Feb. 52b 


GRAPHICS ARTS 


Ads that smell pretty by Paul Samp- 
son — Aug. 52 

BFootnotes and headlines by Sister 
Corita — June 65 


First we became a Pop-art Depart- 

ment, then an Op-art Department. 

Next we'll all be working in an auto- 
motive service shop. 
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@Graphic design and _ reproduction 
techniques by Peter Croy — Aug. 63 

Graphics annual 67/68 by Walter 
Herdeg — May 64 

Modern publicity 1967-68 by Felix 
Gluck — July 5 
The role of aaa in promotion 
(Cities Service) by M. E. Wiggins — 
June 22 

The Penrose annual 1968 ed. Herbert 
Spencer — Sept. 82 
Using an old technique for glamorous 
printing (Sono-Glaze) by Kenneth R. 
MacCowan — Oct. 52 


HARDWARE 


Packaging breaks into a new market 
by Victor Gelb — April 59 


HOUSEHOLD GOODS 


Building a promotion around a child 
is worth its problems (King Fluff) by 
Mildred W. Tyson — Aug. 38 

How to handle a 100th birthday 
(Masland & Sons) by Etna M. Kelley 
— Jan. 36 


HOUSE ORGANS 


Building a big audience for a com- 
pany magazine by Etna M. Kelley — 
Nov. 35 

Dealer communications get the word 
across (Cities Service) by Tom M. 
Campbell — June 13 


INCENTIVES 


Have you ever tried to give away 
something? by Bronx Wheddon — 
May 41 

How to add weight to your sales in- 
centive program by Stan Walker — 
May 44 

How to introduce new life into a lag- 
ging product (Eastman Kodak) — 
July 13 

Key Club: flexible, high-level promo- 
tion (Busch Bavarian Beer) by Don- 
ald W. Sparks — Feb. 56 

1600 to Hawaii (Frigidaire) by Robert 
B. Konikow — March 11 

Promotion builds a brand (San Mi- 
guel Beer) by Kenneth R. MacDonald 
— Dec. 44 

Tie your motivation into your promo- 
tion (Cities Service) by Richard Hein- 
zelmann — June 20 


INSURANCE 


How to create a blue chip image 
(Connecticut Mutual) by William L. 
Camp III — Nov. 57 

Inserting “direct mail” pieces in 
a by Joseph Furth — June 
4 


OThe quality of the time 20 min. color 
96” m.p. produced by Plaza Produc- 
tions — Oct. 82 
Why a company museum? (Home In- 
surance Co.) by Clarence T. Hub- 
bard — Jan. 40 


LETTERHEADS 


Letterheads of the year: 1968 by 
Robert B. Konikow — Sept. 17 





Old-fashioned letterheads can be up- 
to-date by Paul J. Sampson — Jan. 14 
Squares that swing by Paul J. Samp- 
son — May 37 


MANAGEMENT 


@Management and Machiavelli by An- 
tony Jay — June 65 


MARKETING 


How well do you know your market? 
by R. T. Braun — Dec. 41 
Marketing research is a sales pro- 
motion tool (Cities Service) by 
Charles B. Nordlie — June 19 
BPlotting marketing strategy by Lee 
Adler — July 59 
Readings in marketing: the qualita- 
tive and quantitative areas edited by 
Philip R. Cateora & Lee Richardson 
— April 76 
WReadings in marketing research ed- 
ited by Keith K. Cox — April 76 
BSecrets of marketing success by Louis 
Cheskin — March 67 
Tie your motivation into your promo- 
tion (Cities Service) by Richard Hein- 
zelmann — June 20 


MARKETING, INTERNATIONAL 


One way to get into international 
marketing (Muntz) by Ronald F. Gor- 
don — May 50 


MEDIA 


OThe adman’s dilemma 27 min. color 
m.p. produced by Wolper Productions 
Industrial Film Div. for Foster & 
Kleiser — May 66 
Building a promotion around a per- 
sonality by Robert Gavin — Dec. 49 
A dual promotion that totalled more 
than the sum of its parts by J. R. 
Livingstone — Nov. 

OHey. media buyer! 8 min. mp. pro- 
duced by Savage Friedman, Inc. — 
June 67 

OThe hidden giant 17 min. color film- 
strip; produced by Griswold-Eshle- 
man Co. for Penton Publishing Co. — 
Oct. 82 
How Look merchandises ads for its 
clients by P. K. Thomajan — May 16 

Olmage of the future. 12 min. color m.p. 
produced by Tom Ward Films — May 
66 

ONew York City — the most 50 min. 
color m.p. produced for The New 
York Times by Spectrum Associates 
— Sept. 83 

OThe power to penetrate 20 min. color 
m.p. produced by Presentation Cen- 
ter for Look Magazine — April 77 
To promote to special interest groups, 
let special interest magazines help 
by Paul E. Menneg — Nov. 30 
Promotion through public service 
(KMTV) by Amos Eastridge — Aug. 
28 : 

Square Promotion (NBC) — Sept. 52b 


MEETINGS 


1600 to Hawaii (Frigidaire) by Rob- 
ert B. Konikow — March 11 

@Modern techniques for conducting ef- 
fective meetings by Merrill DeVoe — 
Sept. 82 


NEW PRODUCTS 


Keeping old products new by Peter 
Hilton — Sept. 83 
Two-way radio makes a show run 
smooth (Chrysler) — Sept. 38 


PACKAGING 


OCheckpoint Charlie 14 min. color m.p. 
produced by Toledo Scale Div. of 
foledo Scale Corp. — Nov. 72 

WGuide to packaging law by the ed- 
itors of Modern Packaging Encyclo- 
pedia — Jan. 65 
How to keep a contest fair (St. Regis) 
by Fred B. Hohenhorst — Oct. 65 
How to re-introduce a new product 
(Barnes-Hind Pharmaceuticals) by 
Richard G. Rogers — Feb. 42 
Introducing a child’s product with 
built in “mother appeal” (Silly Sand) 
by Ilse S. Addicks — June 40 
Long range package planning by 
William Blau — Sept. 68 

®Marketing guide to the packaging in- 
dustries, ed. by Patricia Noble — 
Dec. 62 
Packaging breaks into new markets 
by Victor Gelb — April 59 
Packaging for efficiency (General 
Mills) by Kenneth R. MacDonald — 
Aug. 19 
Packaging for overseas markets by 
Peter McDonald — Jan. 30 

Packaging is marketing by Leonard 
M. Guss — Oct. 80 
Paper boxes with appeal — July 46 

The thumb on the scale, or the sup- 
ermarket shell game by A. Q. Mow- 
bray — March 67 

OUnit dose packaging 22 min. color 
m.p. produced by the University of 
lowa, College of Pharmacy — June 
67 

OWe had an idea 16 min. color mp. 
produced by Audio Productions — 
June 67 
What do the courts say about prod- 
uct labels and liability? by Albert 
W. Gray — Oct. 49 


PAPER 


Boost your paper buying know-how 
— Jan. 

Olmagination 11 4! min. color mp. 
produced by Goldsholl & Associates 
for Champion Paper — Feb. 70 
Paper as a display tool — March 22 
Paper is a medium by Dale Nichols 
— Jan. 23 

Paper, the fifth wonder by J. H. Ains- 
worth — Nov. 70 
Use colored paper for communication 
by Carl H. Trost — Aug. 50 


PHOTOGRAPHY 


Getting pictures the hard way (Joy 
Manufacturing Co.) — Feb. 52 
Holograms: new kind of 3-D pictures 
by Paul J. Sampson — March 32 
How to get government photos by 
oo R. Bernstein — May 18; June 
How to get real pictures without real 
people (General Electric Co.) by Jim 
Sutton — Aug. 44 

BPhotographis ‘67 by Walter Herdeg — 
Feb. 68 

The technique of the motion picture 
camera by H. Mario Raimondo Souto 
— March 67 


PLANT TOURS 


Plant tours as a year-round promo- 
tion (Chesapeake Rug & Drapery 
Cleaners) by Mildred W. Tyson — 
April 56 


POINT-OF-PURCHASE 


An advance look at the point-of-pur- 
chase show — Oct. 23 

Consumers say “yes” to in-store dis- 
plays — Oct. 36 

Display can learn from the past by 
John C. Vitale — Jan. 34 

How display helped unify a line 
(Seaboard Industries) by Mike Hal- 
pen — Sept. 41 

How to re-introduce a new product 
(Barnes-Hind Pharmaceuticals) by 
Richard G. Rogers — Feb. 42 

1967's best point-of-purchase — 
March 24 

Promotion builds a brand (San Mi- 
guel Beer) by Kenneth R. MacDonald 
— Dec. 44 

A sales promotion campaign that 
touched all bases (Bachman-Jacks) 
— May 53 

Supermarket TV by Margaret Rey- 
nolds — Aug. 33 

What's the best kind of store display 
material? by Harry E. Lester — Feb. 
29 


POSTERS 


British underground posters may lead 
the world by Margaret Reynolds — 
Jan. 47 

@International poster annual: 13 ed. 
by Arthur Niggli — March 67 


PREMIUMS 


Can paperbacks solve your promo- 
tion problems by Nathan Keats — 
Dec. 37 
Don't give up a good premium (Fri- 
to-Lay) by Edwin R. Jones — April 
52 

OF antastic journey 12 min. color m.p. 
produced by Moss Communications 
Inc. — May 66 
The growing role of self-liquidators 
by Donald A. Grasse — Jan. 25 
Have premium buying 
changed? by Thomas J. 
— April 48 
How a game is run (Humble Oil & 
Refining Co.) by Samuel E. Charlton 
— Sept. 25 
If you want to make friends with new 
parents, be good to their babies by 
Henry S. Galus — Aug. 22 
A sales promotion campaign that 
touched all bases (Bachman-Jacks) 
— May 53 
When you sell the premium, don’t 
throw the product away (Penray) by 
Robert B. Latousek — Dec. 33 


habits 
Murphy — 


PRESENTATIONS 


OThe antomy of a presentation 35 min. 
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color or b&w m.p. produced and dis- 
—_— by Roundtable Films — Feb 
9 

Do-it-yourself plastic binding en- 
hances sales literature (Playboy) by 
Robert H. Sanders — Dec. 14 

Magnets pull attention (Cushman) by 
Vaughn E. Border — March 37 


PRINTING 


The basics of 
Thomas — Nov. 
Color postcards can be an imagina- 
tive promotional tool by Dan Alexan- 
der — Nov, 49 
@Graphic design and _ reproduction 
techniques by Peter Croy — Aug. 63 
BHalftone reproduction guide by Har- 
vey Sternbach and Antony J. Teano 
— Feb. 68 
How an imaginary girl became a 
company’s chief salesman (American 
Olean Tile Co.) by Louis Methfessel 
— Aug. 41 
Inserting “direct mail” pieces in 
newspapers by Joseph Furth — June 
5 


brochures by T. K. 
43 


4 

Old-fashioned letterheads can be up- 
to-date by Paul J. Sampson — Jan. 14 
Sales literature does many jobs by 
Theodore K. Thomas — Feb. 39 

What Print 68 means to the printing 
buyer — Aug. 14 


PRODUCTION 


Planning can get your ad better po- 
sition by Bob Westenberg — Oct. 55 


PUBLIC RELATIONS 


How to behave when you're inter- 
viewed by Howard H. Fogel — Aug. 
36 
How to judge a p.r. consultant by 
James B. Strenski — Jan. 44 

@Practical public relations for the busi- 

by William E. Farley — 

Sept. 82 

BProfitable public relations by A. R. 
Roalman —— Sept. 82 

BPublic Relations by Bertrand R. Can- 
field — Sept. 82 
Twelve ways to merchandise com- 
pany-prepared articles by Michael 
Morris — Oct. 40d 
When — and how — should a com- 
pany support fine art (American Cy- 
anamid) by Tom Bross — March 41 


RADIO 


BRadio broadcasting by Robert L. Hil- 
liard — Feb. 68 


RESEARCH 


Market research for the small com- 
pany by Mort Kramer — Aug. 54 
Marketing research is a sales promo- 
tion tool (Cities Service) by Charles 
B. Nordlie — June 19 


RETAILING 


Building goodwill with a carefully 
chosen specialty by Henry S. Galus 
— Oct. 70 


@From peddlers to merchant princes by 
Penrose Scull with Prescott C. Fuller 
— Aug. 63 
If you want to make friends with new 
parents, be good to their babies by 
Henry S. Galus — August 22 


SALES MEETINGS 


Modern “conquistadores” conquer 
new sales goals (Friden) by Henry 
J. Lindsay — March 18 


SALES PROMOTION 


Applebobbing for profits by Marion 
Rubenstein — July 51 
The basics of brochures by T. K. 
Thomas — Nov. 43 

OBest for beginners 10 min. color m.p. 
produced by Peckham Productions — 
June 67 
Choosing the right tools for your next 
— by Burton N. Lowe — April 


Don't get caught in today’s sales pro- 
motion explosion by Ralph Glendin- 
ning — July 28 

1l steps to promotional disaster by 
R. E. Insley — April 9 

For effective sales promotion, keep 
in touch with the market place (R. 
J. Reynolds Foods) by John Phillips 
— July 20 

How do you sell a product that the 
prospect fears? by Howard H. Fogel 
— Nov. 1 

How Look merchandises ads for its 
clients by P. K. Thomajan — May 16 
How one company sees the urban 
crisis by Betty Aulenbach — Aug. 9 
How the computer can be used as a 
sales promotion tool (Honeywell) by 
Marion P. Santrizos — July 39 

How to allocate promotion dollars to 
best advantage by Robert M. Fulmer 
— Feb. 13 

How to introduce new life into a lag- 
ging product (Eastman Kodak) — 
July 13 

Large or small, plan your promotion 
by F. Robert Mayer — March 39 
Promotion ideas from Florida banks 
by Paul Einstein — Feb. 32 
Promotion in Hell by Alice Bingner — 
Oct. 38 

Promotion starts with an idea (Cit- 
go) by Raymond C, Keck — June 11 
Promotion’s contribution to steady 
growth (Continental Airlines) by 
John R. Maher — July 33 


You were willed a direct mail busi- 
ness. Is that good news? 
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The role of the agency in sales pro- 
motion — July 34 

Sales promotion at Cities Service by 
Robert B. Konikow — June Qff 

Sales promotion on the international 
scene — July 37 

Sell the dealer — he'll sell the prod- 
uct (Culligan) by Ken Edwards — 
April 10 

Selling a plan to the boss — Sept. 44 
SPEA Man-of-the-Year (American 
Petrofina Co.) by Betty Aulenbach — 


uly 

@Tale of the blue horse and other mil- 
lion dollar adventures by Stanley Ar- 
nold — June 65 
What kind of help does the retailer 
really want? by Daniel Brown — 
April 19 
What sales promotion can expect 
from Washington — and vice versa 
by Stanley Cohen — July 23 
When an old product reaches for a 
new market (Consolidated Cigar Co.) 
by Jack Mogulescu — Dec. 11 
When consumer type promotions fit 
industrial products by Franklin R. 
Winnert — April 15 
When you add a new line — May 14 
When your best account leaves. — 
July 48 


SALES TRAINING 


OA helping hand, 15 min. color film- 
strip, produced by Henning & Chea- 
dle for Beauty Counselors Inc. — 
Dec. 61 

The new handbook of sales training 
edited by Robert F. Vizza — April 76 


SIGNS 


OThe blimps: clearly identified flying 
objects, 15 min. color m.p. produced 
by Goodyear Tire & Rubber Co, — 
Dec. 61 
Selling can be beautiful (Cities Serv- 
ice) by John Mohar — June 24 
Top NESA awards go to five sign de- 
signers — June 54 
What it takes to change a 4l-year- 
old name (Fidelity Bank) by Allen 
Sommers — Jan. 32b 


SPECIAL EVENTS 


Beating the bushes for business 
(C&O/B&O) by George E. Toles — 
Feb. 18 

Demonstrations at the retail level can 
develop major consumer interest by 
Dean L. Kroft — Feb. 23 

Go to the movies for your next pro- 
— by Jack F. Brembeck — June 


Promotion through public service 
—" by Amos Eastridge — Aug. 


Puppet shows build supermarket traf- 
fic (Stop & Save Trading Stamp 
Corp.) by Alvin Malley — June 49 
Running an art show in a shopping 
— by Douglas C. Grant — Dec. 
28a 

When an old product reaches for a 
new market (Consolidated Cigar Co.) 
by Jack Mogulescu — Dec. 11 


SPECIAL PROMOTIONS 


Tiny town turns big asset into week- 
long promotion by Clarence Hubbard 
— March 20b 





SPECIALTIES 


Building goodwill with a carefully 
chosen specialty by Henry S. Galus 
— Oct. 70 

How to create a blue chip image 
(Connecticut Mutual) by William L. 
Camp III — Nov. 57 

Specialty advertising’s latest top 
winners by Betty Aulenbach — Sept. 
28 


Support an incentive program with 
specialties and mail (Sealy Co.) by 
Bernard J. Pilchen — Aug. 20 


SPORTS 


Cooperation pays off in sports pro- 
motion by Kenneth R. MacDonald — 
Nov. 32 
How to use auto racing for promo- 
tions by William Lyon — Nov. 27 
To promote to special interest groups, 
let special interest magazines help 
by Paul E. Menneg — Nov. 30 
Promoting a new kind of sport by P. 
K. Thomajan — Nov. 25 
Reaching the sports car world with a 
new automobile (American Motors) 
by R. W. McNealy — Nov. 11 
Swimming pool sales film turns leads 
into sales (Pace Pools) by D. Allen 
Johnson — Nov. 23 

OA turn is born 14 min. color m.p. pro- 
duced by Summit Films — Sept. 83 


SUPERMARKETS AND 
SHOPPING CENTERS 


Applebobbing for profits by Marion 
Rubenstein — July 51 

For effective sales promotion, keep 
in touch with the market place (R. J. 
Reynolds Foods) by John Phillips — 
July 20 

Puppet shows build supermarket traf- 
fic (Stop &\ Save Trading Stamp 
Corp.) by Alvin Malley — June 49 
Running an art show in a shopping 
center by Douglas C. Grant — Dec. 
28a 

Supermarket tv by Margaret Rey- 
nolds — Aug. 33 


TELEVISION 


OChannel choice 15 min. color mp. 
sponsored by Schwerin Research 
Corp. — Nov. 72 
Network quality on a local budget 
by Ken Maxwell — Nov. 38 

BSeven gloricus days, seven fun-filled 
nights, by Charles Sopkin — Dec. 62 


TEXTILES 


OThe winners 14 min. color m.p. pro- 
duced by Hartley Productions for 
Bates Fabrics Inc. — Feb. 69 


TOBACCO 


When an old product reaches for a 
new market (Consolidated Cigar Co.) 
by Jack Mogulescu — Dec. 11 


TOURISM 


Promotion in Hell by Alice Bingner 
— Oct. 38 


TOYS 


Introducing a child’s product with 
built in “mother appeal” (Silly Sand) 
by Ilse S. Addicks — June 40 


TRADEMARKS 


The anatomy of a new trademark 
(RCA) by Robert W. Sarnoff — July 
41 


The development of a logo (Miami 


Philharmonic by Peter Evans — Oct. 
47 

How to create a blue chip image 
(Connecticut Mutual) by William L. 
Camp III — Nov. 57 

How to make a good trademark bet- 
ter (Blue Diamond Almonds) by Rog- 
er C. Baccigaluppi — Dec. 47 


TRANSIT ADVERTISING 


Car cards that do no advertising by | 


James Whitford — Feb. 26 


TRANSPORTATION 


Beating the bushes for business | 
(C&O/B&O) by George E. Toles — | 


Feb. 18 


Promotion’s contribution to steady | 
Airlines) by 


growth (Continental 
John R. Maher — July 33 


TYPOGRAPHY 


BAn atlas of typeforms by James Sut- | 


ton and Alan Bartram — Nov. 70 
Automatic typographic-quality type- 


setting techniques: a state-of-the-art 
revue by Mary Elizabeth Stewart & 


John L. Little — July 58 


Directory redesign serves marketing | 
goals by Lionel L. Fisher — March 52 | 
How to design around cold type by | 


Philip Brady — Sept. 62 


How to take the fits out of copy-fitting | 


— March 68d 


Should you set your own type? by | 


Ted Berndt — April 61 
Three new text 


nolds — July 45 


VISUAL AIDS 


Magnets pull attention (Cushman) 
by Vaughn E. Border — March 37 


WRITING 


OBerfunkle 10 min. color m.p. produced 


by Portafilms, Drayton Plains, Mich. 
& distributed by Henk Newenhouse 
Inc. — April 77 

BHandbook of article writing by Frank 
A. Dickson — June 66 
How to work with a ghost by Glenn 
C. Baublitz — Jan. 41 
How to write letters when you're on 
the road by George Harry — May 33 
Talk their language when you sell 
———— by Margaret Reynolds — 

‘eb. 





typefaces from | 
Czechoslovakia by Margaret Rey- | 





Si Advertising & 
Sales Promotion 


What. . 
awards can | win 
for my work? 


What... 
special events 
can | tie in with? 


What... 
conventions should 
| attend? 


To find out, see 
Sales Promotion 
Almanac 1969 


$2 per copy 


Reprint Editor 

Advertising & Sales Promotion 
740 Rush Street 

Chicago, Ill. 60611 


Please send me 
of the Sales Promotion Almanac . 
1969 
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